
ACTE is dedicated to serving the entire career and 
technical education (CTE) community. We provide 
leadership in developing an educated, prepared and 
competitive workforce.

ACTE’s members — teachers, counselors, middle 
and high school administrators, postsecondary and 
technical educators — are involved in planning and 
conducting CTE programs that prepare millions of 
learners entering or re-entering the job market. 

TECHNIQUES:  
CONNECTING EDUCATION & CAREERS
Techniques tells the story of CTE.

In print and online, readers discover innovative 
classroom management strategies; they may grow 
in their understanding of inclusion, access, equity 
and diversity; but most of all, we want them to feel 
a sense of community here.

Featured content emphasizes the importance of 
strong leadership and a commitment to engage 
in continuous learning. Writers cover the latest in 
new technologies, educator well-being, professional 
development and more.

Techniques provides CTE decision-makers with 
the analysis and objective reporting they need to 
remain informed. And  a place for savvy advertisers 
to target their niche markets. 

READ TECHNIQUES

ACTE ADVERTISING  
OPPORTUNITIES INCLUDE:
•	 Print magazine
•	 Digital advertising 
•	 Sponsored content, including advertorials,  

infographics, webinars and more
•	 Email marketing
•	 Social media
•	 CareerTech VISION 

2024–25  
MEDIA KIT

WHO’S 
READING

28%
K–12 teachers

26%
Administrators

13%
Postsecondary/
adult instructors

13%
Career development 

professionals

8%
Education  

agency staff

7%
Counselors

5%
Retired

2022 TECHNIQUES READER SURVEY

5 / 23

83.49% 91

31.19% 34

74.31% 81

38.53% 42

72.48% 79

36.70% 40

9.17% 10

Q5 Why do you read Techniques? Please choose all that apply.
Answered: 109 Skipped: 0

Total Respondents: 109
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ANSWER CHOICES RESPONSES

To keep up with industry news and trends affecting CTE

To learn more about inclusion, access, equity and diversity in CTE

To discover best practices and model CTE programs

To learn more about the work ACTE does to promote CTE

To develop new strategies for use in my own school/institution/district/organization

To source reading material for use in the classroom or faculty PD

Other (please specify)

To keep up with industry news and trends  
affecting CTE

To learn more about inclusion, access,  
equity and diversity in CTE

To discover best practices and model CTE  
programs

To learn more about the work ACTE does to  
promote CTE

To develop new strategies for use in my own  
school/institution/district/organization

To source reading material for use in the  
classroom or faculty PD

PUBLISHED BY THE ASSOCIATION FOR

CAREER AND TECHNICAL EDUCATION

ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

MAY 2024

•    Innovative, community-centered education

•    Breaking barriers & building confidence

•    National Policy Seminar makes the case  

for CTE

•    Nuts & bolts of inclusion

•    Preparing students for life after high school

PUBLISHED BY THE ASSOCIATION FOR

CAREER AND TECHNICAL EDUCATION

ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

MARCH 2024

•    Innovation through data: Tracking and 

measuring work-based learning
•   Make great videos for less•    Women who advocate for equity,  

diversity and inclusion•    Seminars for student engagement and 

career development•    Evidence-based instructional leadership

Research and                 Practice

PUBLISHED BY THE ASSOCIATION FOR
CAREER AND TECHNICAL EDUCATION
ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

APRIL 2024

•    Practical advice about teaching CTE

•    Diamond Don telling stories that matter

•    Give CTE a chance

•    How can you connect your students with 
careers that fit?

•    Diversity, equity and inclusion matter for 
effective leadership

    Tell me a  story of CTE

EDITORIAL 
Lia Milgram
703-683-9339
lmilgram@acteonline.org  

ADVERTISING 
Lindsay Skender
202-765-1690
advertisingsales@acteonline.org  
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PUBLISHED BY THE ASSOCIATION FOR

CAREER AND TECHNICAL EDUCATION

ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

FEBRUARY 2024

•  Emotional intelligence defines  

excellence in CTE

• A global focus

•  VISION 2023 left attendees feeling 

inspired and energized

• Teaching integrity

•  Great teachers make high-quality  

CTE excellent

PUBLISHED BY THE ASSOCIATION FOR
CAREER AND TECHNICAL EDUCATION
ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

OCTOBER 2023

• Integrating employability skills development
• How to support our students• Through the lens of CTE• Create a better test• A path to funding in Kentucky

Guide

A 
How-to 

PUBLISHED BY THE ASSOCIATION FOR
CAREER AND TECHNICAL EDUCATION
ACTEONLINE.ORG  •  $7.00

ACTEONLINE.ORG

JANUARY 2024

• Why aren’t teens driving?

• Focus on equity & support student success

•   Root student learning in the real world 
(BONUS: Downloadable resource)

• The practice of peer mentoring

• Increase access to health care education

&ADVOCACY  
     
        OUTREACH

PRINT RATES AND SPECS
acteonline.org/techniques

TECHNIQUES RATES

*Premium position based on availability

Ad Size Rate (1x) Rate (2x) Rate (4x) Rate (8x)

Full Page $3,750 $3,563 $3,375 $3,000

2/3 Page $3,000 $2,850 $2,700 $2,400

1/2 Page Island $2,750 $2,613 $2,475 $2,200

1/2 Page Horizontal $2,250 $2,138 $2,025 $1,800

1/3 Page Vertical or Square $1,800 $1,710 $1,620 $1,440

1/6 Page/Marketplace $1,250 $1,188 $1,125 $1,000

Spread $6,000 $5,700 $5,400 $4,800

Cover 2* $3,500 $3,325 $3,150 $2,800

Cover 3* $3,700 $3,515 $3,330 $2,960

Cover 4* $5,300 $5,035 $4,770 $4,240

Ad Sizes Width 
(in inches)

Height 
(in inches)

A �Full Page  
(Add .125 inch bleed on all sides)

8.375 10.875

B 2/3 Page 4.75 9.5

C 1/2 Page Island 4.75 7.25

D 1/2 Page Horizontal 7.5 4.5

E 1/3 Page Vertical 2.25 9.5

F 1/3 Page Square 4.75 4.75

G 1/6 Page/Marketplace 2.25 4.5

H �Spread 
�(Add .125 inch bleed on all sides)

16.75 10.875

File format: Finished ads 
should be in PDF. 

Resolution: Images  
should have a resolution  
of at least 300 dots per 
inch (dpi). 

Color: Ads should be in 
CMYK color space.

Material submission: 
https://cl.gy/ccXdI



September 2024
VISION on the  

River Walk

Ad Commitment:  
July 12

Ad Materials:  
July 19

February 2025
On Community  

(feat. Apprenticeships)

Ad Commitment:  
Dec. 6

Ad Materials:  
Dec. 13

October 2024
The Instructional  

Issue

Ad Commitment:  
Aug. 9

Ad Materials:  
Aug. 16

March 2025
Supporting Students 

with Disabilities

Ad Commitment:  
Jan. 10

Ad Materials:  
Jan. 17

November/ 
December 2024

AI in CTE

Ad Commitment:  
Sept. 6

Ad Materials:  
Sept. 13

April 2025
On Burnout

Ad Commitment:  
Feb. 7

Ad Materials:  
Feb. 14

January 2025
Celebrating a  

Century in Print

Ad Commitment:  
Nov. 6

Ad Materials:  
Nov. 13

May 2025
The Rate of Change

Ad Commitment:  
March 7

Ad Materials:  
March 14

CONTACT

TECHNIQUES ISSUE DATES
acteonline.org/techniques

September 2025
TBD

Ad Commitment:  
July 11

Ad Materials:  
July 18

October 2025
TBD

Ad Commitment:  
Aug. 8

Ad Materials:  
Aug. 15

November/ 
December 2025

TBD

Ad Commitment:  
Sept. 5

Ad Materials:  
Sept. 12

EDITORIAL 
Lia Milgram
703-683-9339
lmilgram@acteonline.org  

ADVERTISING 
Lindsay Skender
202-765-1690
advertisingsales@acteonline.org  

Select articles are featured online and in regular newsletters 
sent to ACTE members, staff and partners. Content published in 
Techniques online is accessible to members and non-members,  
too, further increasing the potential reach of your ad.

• �Submit print ad materials via Dropbox. 
https://cl.gy/ccXdI

MATERIAL SUBMISSION



DIGITAL RATES AND SPECS INFORMCONNECTING EDUCATION AND CAREERS

NEWSLETTERS

CONTACT

Techniques,  
issue forward:  
Sent eight times  
a year

Contact Lia Milgram
703-683-9339
lmilgram@acteonline.org  

Contact Lindsay Skender
202-765-1690
advertisingsales@acteonline.org  

ACTE News:
Sent weekly

Techniques Online Top Banner Ad (728x90 pixels) $750

Techniques Online Banner Ad (728x90 pixels) $500

Techniques Newsletter Banner Ad (500x80 pixels) $750

ACTE News Top Banner Ad (500x80 pixels) $1,000

ACTE News Banner Ad (500x80 pixels) $750

File format:  
Ad files should  
be GIF (animated  
graphics) or JPG  
(static graphics)  
and should include  
a URL. 

Material  
submission: 
https://cl.gy/TdNjO

500 pixels x 80 pixels

728 pixels x 90 pixels



 

facebook.com/
actecareertech

linkedin.com/company/
association-for-career-
and-technical-education

x.com/
TechniquesACTE

Today’s CTE programs are key to ensuring your 
industry has the skilled workforce it needs to remain 
competitive. But educators must be made aware of 
your industry and related career opportunities for 
curricular alignment to occur. Let ACTE help you tell 
your story.

MORE WAYS TO  
ENGAGE EDUCATORS
Send us an infographic using ACTE’s template, 
and we’ll add it to our collection of CTE Working 
Wonders. Or create one of your own to be featured in 
Techniques, on social media and more.

Submit sponsored content. Vendors are invited 
to share advertorials, press releases, social media 
messages and/or new product announcements to 
appear as sponsored content across our platforms.

Meet us at ACTE’s CareerTech VISION! Reserve a 
booth at the Expo, and network with educators and 
students in the Career Pavilion. We also offer a limited 
number of email marketing opportunities to connect 
with VISION attendees pre- and post-event.

Reach your target audience. Additional opportunities 
to engage include email marketing to the full ACTE 
membership or specific divisions. Or you might 
consider the benefits of sponsoring a webinar: gaining 
valuable face time with member educators, sharing 
and making connections.

acteonline.org/working-wonders/	          acteonline.org/techniques	       www.careertechvision.com

“The people throughout the  
industry from the loggers, to the 
sawmill guys, to the contractors 
are overwhelmingly genuine and 
just good people.  It’s a wonderful 
industry to work for because there 
is a tremendous amount of care 
and concern for healthy forests. 
It is important to me knowing my 
work is improving the health of 
our planet.”

Jessica Hickman Fresch 
Marketing Director, Allegheny Mountain Hardwood Flooring

Helping you create a career path 
in the wood flooring industry

Explore the possibilities.

Business  
Owner

CNC  
Machinist

Operations 
and Sales 
Manager

Marketing 
Manager

Lobbyist

AVERAGE SALARY 

$71,636

MAKE MORE THAN

$75K

75% AVERAGE SALARY 

$62,945

MAKE MORE THAN

$75K

65% AVERAGE SALARY 

$46,095

Wood Flooring 
Installer and 
Sand & Finisher

MAKE MORE THAN

$13/hr

64%

Learn more about the industry >> nwfa.org

National Wood Flooring Association

*Numbers taken from NWFA member survey and payscale.com
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WORKINGcte
In Partnership with

FUTURES
THE NEED

THERE’S A GROWING DEMAND 
FOR UNIVERSAL DESIGN AS 
BABY BOOMERS REMODEL TO 
AGE-IN-PLACE.

2  M I L L I O N
OVER

NEW JOBS WILL BE ADDED 
IN DESIGN & CONSTRUCTION 
FIELDS THROUGH 2020.

THE SOLUTION
J O I N  A  G R O W I N G  I N D U S T RY .
RESIDENTIAL KITCHEN AND BATH MARKET 
REPRESENTS 25% OF ALL RESIDENTIAL 
CONSTRUCTION ($600 BILL ION).

$ 1 4 7  B I L L I O N
INDUSTRY

THE K&B SEGMENT IS PROJECTED 
TO GROW AT 10% ANNUALLY.*

DETERMINE A DEFINED CAREER PATH.
79% OF 2016 COLLEGE GRADUATES CONSIDERED 
JOB AVAILABILITY BEFORE SELECTING THEIR MAJOR.*
2016 GRADUATES HAD A HIGHER PLACEMENT RATE,
DEFINED JOB SELECTIONS, AND BETTER SUCCESS BY
SURVEYING THE JOB MARKET BEFORE DETERMINING
THEIR PATH OF STUDY.

SOURCES: BUREAU OF LABOR STATISTICS, ACCENTURE STRATEGY, NKBA 2016 K&B MARKET SIZE STUDY.

HOW TO GET THERE
• Free Membership for Affi  liated Schools
• Free Student Membership
• Career | Internship | Mentorship 
   Opportunity Center
• NKBA Website Profi le Pages
• Scholarship Opportunities

THE BENEFITS
• Financial stability and lucrative earnings potential
• High job satisfaction matching passions with professions
• Opportunity to give back to community and meet the needs 
   of a diverse population
• Work/Life balance allows fl exibility to work for self or
   a company in a creative career

nkbafuturesonepager.updated2018.indd   1 2/22/18   2:16 PM
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“It was the student chapter 
of the NKBA and my student 
membership that took me 
outside the comfort zone of 
the classroom, meet people 
in the industry, attend NKBA 
events, network, and really get 
to know my peers (and potential 
future colleagues…). My student 
membership drove me to learn 
more about the NKBA, what it 
has to offer, be familiar with the 
accreditations process, get a jump 
start on my continuing education 
through NKBA offered CEU’s,  
attend KBIS as a student, and so 
much more.”

Rebecca Sutton, 
AKBD, Virginia Tech
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WORKINGcte
In Partnership with

INFORMCONNECTING EDUCATION AND CAREERS

NEWSLETTERS

x.com/
actecareertech @actecareertech1

Eblast: To the pre- and post-VISION attendee list $1,950

Eblast: To the full ACTE membership $2,500

Eblast: To a specific ACTE division $500

Sponsored content in Techniques: advertorial or infographic $2,000

Sponsored social media content: to be displayed on two platforms (Facebook, X, Instagram, LinkedIn) $900

Sponsored webinar: brief remarks at beginning, logo placement $1,200


